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Abstract

The objective of this research was to study the content marketing strategy of UK education
consultancies in Bangkok, by reviewing the types of content published on Facebook fan pages that would
affect consumer satisfaction and purchase intention. Hence the research was carried out by collecting and
analyzing Facebook posts with the use of a coding sheet. A close-ended survey from two sample groups:
(1) people interested in studying in the UK and (2) people who have graduated from the UK, was also
carried out. The data was then analyzed using descriptive statistics such as frequency, percentage and
mean. The result of the study showed that respondents from both groups consider content on Facebook
fan pages to be the most important, especially content regarding useful information about studying.
Furthermore, the study showed that the majority of respondents responded best to photos sets in order
of satisfaction. In addition, it was found that using casual language on Facebook fan pages was more
pleasing compared to using formal styles of communication and that using influencers helped to increase

brand awareness, but did not play a factor in the consumer decision making process.

Keywords: UK Education Consultancy, Facebook fan page, Content marketing strategy, Types of content
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